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ABSTRACT 

 

It is well-accepted that innovation has the potential to be greatly beneficial to firms. However despite the 

competitive advantage that innovation can provide, the innovation process tends to be risky. Resources 

invested in research and development (R&D) may be wasted if projects are unsuccessful. As a 

consequence, it is important for firms to strategically select collaborators for R&D projects. To aid in 

this selection process, we examine the consequences of various relative proportions of knowledge on 

innovation, and the corresponding role of these knowledge proportions in partnerships.  

 

Keywords: R&D, innovation, knowledge, partnership, risk  

 

mailto:richarda@uindy.edu
mailto:fred.ahrens@utoledo.edu
mailto:benjamin.george3@utoledo.edu

