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ABSTRACT

The pricing of wine and the diverse aspects that determine its quality have beena subjectof interest
ever since we started to consume them. Dessert wines, also known as sweet wines, have a long
history dating back centuries and are enjoyed by connoisseurs and casual wine enthusiasts alike.
While there is a significant body of research on table wines, research on dessert wines is relatively
scarce. This article seeks to address this gap in the literature by investigating the consumer
preferences behind dessert wines.

As mentioned above, a significant amount of research examines the relationship between the price
of a table wine and its quality characteristics, like Corduas et al. (2013) and Oczkowski and
Doucouliagos (2015). Lockshin and Corsi (2012) have provided an extensive review of
consumers’ behavior about wine purchases. However, to our knowledge, this is the first paper that
examines the same for dessert wines. This paper examines the consumer preferences behind
dessert wines from five countries: Australia, Canada, France, Italy, and the United States.

Wine is a type of product whose quality becomes evident and can be fully appreciated only after
it has been purchased and consumed. As such, consumer decision-making on whether to buy a
particular wine is often swayed by quality assessments provided by experts, which are available in
wine ratings from sources like Wine Spectator, Wine Advocate, and similar consumer reports, as
stated by several researchers, for example, Landon and Smith (1997) and Roberts and Reagans
(2007).

In this connection, we describe consumer preferencesusingthe wine rankings collected from close
to 4,000 wine samples extracted from the database of the Wine Spectator website, accessible at
http://www.winespectator.com. Other thandata visualization, we havealso analyzed the data using
discrete choice models like ordered logit and probit models (Amemiya (1973), Greene and
Hensher (2008). We discovered that consumer ratings for dessert wines across the five countries
show a similar association with the price compared to common wine varietals, for example,
Cabernet Sauvignon (Figure 1).
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Figure 1
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